DRIN |

o | A

-

O FRST-EVER

o

~ A

"y

[

CAMPAIGN



When Vistaprint wanted to drive awareness
of its new brand positioning and find a more
personal way to engage consumers, it turned

to ViralGains’ video distribution solution.

For this first-ever brand campaign,

Vistaprint wanted to evolve its traditional
business image and create a fresh brand story.
The goal was to reflect its new identity
through an innovative, integrated campaign
that would establish authentic emotional

connections with consumers.
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Build a video-based brand
story to demonstrate its
breadth of offerings

Evolve its media execution
beyond traditional television
to include long-form video
in order to drive consumer
engagement
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Using the ViralGains platform, Vistaprint ran a digital video campaign alongside a
national television buy. With placements across blogs, social games, and mobile apps,
Vistaprint was able to gauge consumer perceptions of the brand and understand the
relationship between viewership on TV and online. Television provided large reach
and impactful 30 and 60 second spots; long-form video built on that story to give a

broader view of Vistaprint’s burgeoning brand.

What beautiful storytelling. It’s an old story, that of the
prodigal son, but somehow you made it fresh. Congratulations.
The moral is that ultimately, it’s hear that makes a business grow and
succeed. So smart to have the print pieces be the supporting actor,
not the star. AND it's supremely editable into a shorter commercial.

- Dorothy s. Youlfll)
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TAKEAWAYS

Long-form video is an effective Leverage video to build
centerpiece of a digital strategy, ’ awareness and to create
particularly in combination with buzz, then complement with

shorter forms, like television spots. = TV spots to amplify reach.
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